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Workfluencer & Employee Social Media Policy
Purpose:
We love that our employees are active online, building personal brands, sharing expertise, and showing what makes our culture great. This policy exists to help you do that safely — protecting both you and the company.
Social Media Policy 
XYZ COMPANY encourages employees to share information with co-workers and with those outside the company for the purposes of gathering information, generating new ideas, and learning from the work of others. Social media provides inexpensive, informal, and efficient ways to participate in an exchange of ideas and information. However, information posted on a website is available to the public and, therefore, XYZ has established the following guidelines for employee participation in social media. 
 
As used in this policy, “social media” refers to blogs, forums, and social networking sites, such as X, Facebook, LinkedIn, YouTube, Instagram, and SnapChat,  TikTok, among others.  All use of social media for company purposes should conform to our company guidelines/policies regarding professionalism, Equal Employment Opportunity, Anti-Harassment and Discrimination, Social Media and Employee Confidentiality, Noncompetition and Nonsolicitation. 
Company Uses of Social Media  
Employees may engage in social media activity during work time provided it is directly related to their work, approved by their manager, and does not identify or reference company clients, customers, or vendors without express permission. XYZ COMPANY monitors employee use of company computers and the Internet, including employee blogging and social networking activity. 
Personal Use of Social Media
Employees may engage in personal social media on their own time using their own facilities. Employees must ensure that social media activity does not interfere with their work.  
Employees are expected to comply with all applicable laws, including but not limited to, Federal Trade Commission (FTC) guidelines, copyright, trademark, and harassment laws. Violations of this policy may result in discipline up to and including immediate termination of employment. 
This policy is not meant to, nor should it be interpreted to, in any way limit your rights under any applicable federal, state, or local laws, including your rights under the National Labor Relations Act to engage in protected concerted activities with other employees to improve or discuss terms and conditions of employment, such as wages, working conditions, and benefits.
1. Why We Encourage Employee Content
We believe our employees are our best storytellers. Sharing your experiences helps:
· Build your professional reputation
· Showcase our culture authentically
· Strengthen our employer brand
· Inspire others in our industry
Whether it’s a LinkedIn post about a project win, a TikTok about your day, or an article sharing your expertise — we’re here for it.
2. Guiding Principles
Before you hit “Post,” use the 3C Rule:
Confident. Constructive. Considerate.
· Confident: Share what you know and what you’re proud of.
· Constructive: Keep it positive, professional, and useful to others.
· Considerate: Remember that tone, timing, and transparency matter.
If you’d say it in front of a client, your manager, and your grandma — you’re probably good.
3. Protect Confidential & Sensitive Information
You may have access to internal information that isn’t meant for public sharing. To protect yourself and the company:
· Don’t post or discuss client names, financials, unreleased projects, or internal strategy.
· Avoid sharing screenshots of internal chats, dashboards, or emails — even if they seem harmless.
· When in doubt, assume it’s not public.
Ask yourself: Would this information be okay on the front page of a newspaper? If not, don’t post it.
4. Be Authentic — But Professional
Your opinions are your own, but the internet doesn’t always separate “you” from “your employer.”
Please avoid content that could reasonably be seen as:
· Discriminatory, harassing, or hateful
· Political or inflammatory in a way that reflects on the company
· Criticizing the company, coworkers, or clients publicly
If you’re frustrated, talk to your manager or HR — not your feed. 
5. Representing the Company
If you mention the company name or use our logo, you’re representing us.
· Use disclaimers like: “Opinions are my own, not my employer’s.”
· Don’t present yourself as a company spokesperson unless it’s part of your role.
· Be respectful of competitors — no dunking, dragging, or drama.
· Keep branded assets (logos, slogans, templates) consistent with our visual guidelines.
· Be sure to follow all other company policies while representing the company.
6. Encouraged Types of Content
Go ahead and share things like:
✅ “A day in the life” content that shows your work experience
✅ Insights or lessons from your role
✅ Learning & development experiences (courses, certifications, conferences)
✅ Company events, volunteering, team wins
✅ Industry thoughts that align with our values
If you’re unsure what’s safe or aligned — we’re happy to review a post draft before you share. No judgment.
7. Content to Avoid 
Please don’t post:
· Anything that includes confidential info or client materials
· Content with hate speech, harassment, or discriminatory remarks
· Political or religious rants tied to your work identity
· Negative commentary about the company, coworkers, or leadership
· Photos/videos taken in restricted areas or that include non-consenting coworkers
· Content created during work hours that interferes with your responsibilities
8. Legal & Regulatory Compliance
If your role is subject to industry regulations (finance, healthcare, education, etc.), remember:
· Always comply with applicable laws (e.g., data privacy, advertising, or compliance rules).
· Never provide professional advice or make claims about products/services unless authorized.
· Disclose partnerships or sponsorships per FTC guidelines if applicable.
9. What Happens if Things Go Wrong
We get it — mistakes happen.
If something you post raises concerns:
1. We’ll reach out to discuss it privately and fairly.
2. You’ll have a chance to remove or clarify the content.
3. Intent matters. Repeated or deliberate violations may lead to disciplinary action.
We value transparency over punishment — please just communicate early and honestly.
10. Questions? Ask Early.
If you’re unsure about a post, a topic, or whether something could be sensitive — contact:
📧 social@yourcompany.com or HR/Comms Team
We’d much rather answer your question than do damage control later.
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